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“What are the truly current 
needs?”

“Where is the line between 
needs versus wants?”

“And how would needs not 
become greeds?”

The first widely known academic 

definition of sustainable development is 
from Brundtland Commission 1987, 
“Sustainable development is development 
that meets the needs of the present 
without compromising the ability of 
future generations to meet their own 
needs.” 

After more than 30 years, the deeper we 
have discussed on the topic, the more 
slippery it has become.
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As sustainability is slippery, it is 
not easy to know how well we are 
doing with it. The simplest indicator 
to this is that it is really challenging 
to find an overall reliable ranking of 
sustainability index. However, trying 
to collect data/information from all 
around, like statistics Finland has 
collected nearly 100 rankings, 
indexes about Finland, we have 
certain hints to the process. From 
equality to environment, health to 
society, Finland is always a top 
performer. 


Relatively speaking, Finland is an 
environmentally aware country, 
however according to WWF Suomi 
and Global Footprint Network 
National Footprint Accounts 2017, it 
remains that 


“If everybody lives 
like a Finn, we 
would need 3.6 
Earths, and if 
everybody lives 
like an Indian, we 
would need 
something like 0.6 
Earth”.


Do the rounds of 
Green 

7:00 am, the alarm rings and 
Green wakes up. He reaches 
towards his phone to turn off 
the alarm. He goes through his 
Facebook quickly. His friend 
changes his profile picture to 
his wedding photo, another 
friend just moved to Bali and is 
now living in a resort, his old 
classmate just started as a 
manager of a big corporation. 
Oh, he catches news on the 
current campaign that one 
politician says he would 
improve the healthcare system. 

He continually watches a 
couple of random videos until 
7:18am, and thinks “Hmm… I 
need to take a shower. After all, 
we are not supposed to believe 
these things when politics are 
designed. In this age of the 
post-truth, people can 
influence, and even manipulate 
politics and the outcomes. 
Forget them all, we shouldn't 
spend time thinking about 
this. We should just live our 
lives”. (to be continued…)
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Would halfway to 
sustainability still be 

sustainable?

In order for you to be rich, your 
father should be a millionaire. In 
order to be sustainable, you must 
have consumed enough resources 
to make the system work effectively. 
Is it the only way like that?! “A 
sandwich” is “two slices of bread, 
often spread with butter, with a layer 
of meat, cheese, etc. between 
them” (Oxford Learner’s Dictionary). 
Then, if one slice of bread folds in 
half, would it not be a sandwich 
anymore? Would halfway to 
sustainability still be sustainable? 

It is complicated. It is challenging. 
And with such a complicated 
system like sustainability in the 
global scale, how can we answer 
the question? Probably we cannot 
have a full, exact answer 
immediately. But is it because we 
do not have the answers or have 
not asked the right question yet, 
we decide not to try? If we trust 
that Mother Nature will always put 
things back in order without our 
effort, then don't worry the 
sustainability will rebuild itself. But 
let's hope we will not be wiped out.
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UX Design 
slides on the 
slippery 
sustainability 
slope 

As complicated as the topic 
is, designing for sustainable 
behaviours requires multi-
disciplinary involvement, from 
habit to emotions, from learning 
to identity. Moreover, the 
‘sustainability’ slope is also 
influenced by the rebound 
effect, and people are impacted 
by the environment. It is an 
intensive challenge for designers 
to ‘slide’ on it without being off 
track, particularly UX Design. 

… He dresses. All of his clothes 
are made from recycled cotton. 
Although they are expensive, he 
gets used to the quality thanks to 
his parents’ education and strong 
belief in ethical consumption. He 
remembers his mom always says 
it takes around 7,600 liters to 
produce a pair of jeans. He 
remembers vividly how her face 
frowned when thinking of the 
environmental costs that the 
fashion and textile industry 
causes for India, Cairo and other 
Asian regions.

Do the rounds of 
Green 

That’s why she always shopped 
in secondhand shops and had a 
lot of DIY clothes-projects. He 
enjoys growing up in that 
colourful world of fabric. He 
finishes dressing by putting on a 
pair of woolen socks as his ex-
girlfriend always says, “If I wear 
woolen socks, I am more 
trustworthy.” (to be continued…)
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UX Design has dominated the 
World Wide Web; however, when 
the border between physical and 
digital spaces becomes blurrier, 
UX Design is expanding beyond 
our web browsers. Design is 
becoming a method to solve a 
problem, although the more you 
understand the problem you are 
solving, the less you know.

Not all designs are well-
functioning…, for which we can 
find a lot of examples. However, 
luckily, with diverse design 
methods and approaches, from 
qualitative to quantitative, 
studying from history logs to 
future prediction, understanding 
different personality traits based 
on desire, feasibility and viability, 
we have functioning designs. The 
three most important questions 
that designers carry with them 
along the slippery slope are who, 
what and how? 

“Who is the customer? 

What does a customer value? 

And how do we deliver that value at an      

appropriate cost?” 

- Peter Drucker - “The only meaningful 

choice a designer 
gets to make, is to 

choose whose 
problem to solve.”
—Teittinen, designer & 

lecturer. Designing is about solving 
problems. Designers try solving 
the existing problem. And 
sustainability happens to be a 
wicked problem that needs to be 
solved for mankind. 
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“Understand the box and you 
understand the behaviour. 

Design the right box and you can 
control behaviour.” 

— Ian Leslie, journalist & brand 
strategist
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The ‘best’ 
behaviour to 
behave, or to design

… 7:46 am, he eats breakfast 
before leaving for work. He has 
an overnight oat in almond milk 
with a cup of coffee. The 
supermarket just had a new 
campaign where they encourage 
“be close to nature” so the 
customer buys “ugly food” at a 
special price. And everybody is 
trying to get the most spotted 
banana. He slices an average-
black-dotted banana into his oat 
bowl.

Despite a few black spots, it is 
still really tasty “Don't 
discriminate. We're ugly but 
we're good.” He thinks “I 
personally believe how much 
we make ourselves be aware 
of those things.” And lately, 
meat is becoming more 
expensive as the weather 
becomes harsher, they cannot 
produce as much as they used 
to. His diet has only two meat-
days with the rest vegetarian. (to 
be continued…)


Do the rounds of 
Green 
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The best behaviour is 
widely accepted behaviour in 
society. But if a behaviour is a 
widely accepted behaviour in 
a society, is it really the 
criteria for the ‘best’ ones? 
Thinking about 1950, before 
Rosa Parks, "the first lady of 
civil rights" and "the mother of 
the freedom movement” in 
Montgomery, the best 
behaviour was that the white 
would sit in the first three 
rows, and the black sat in the 
last three rows of the bus. It 
was a widely accepted 
behaviour but it was truly not 
the ‘best’ behaviour. Then, 
what is the standard for 
best behaviours?    

In the context of sustainability, 
sustainable behaviours are 
considered as more 
environmental-friendly like 
walking more; buying organic 
foods; consuming less or 
sorting waste. It is easier 
when people have the 
motivation and step-by-step 
guidance and support. 
Especially, when the best 
behaviour does not feel good 
as they might be more time-
consuming, more effort for the 
people. A transparent and 
rewarding system with real-
time feedback can best 
support best behaviours 
and motivate people to care 
more? Like the case of Oulu 
city when the most 
sustainable option, biking, is 
also the most rewarding (the 
easiest and fastest solution) to 
move around.  
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Some of our behaviors 
are controlled by authorities 
such as our parents and 
watchdog organizations while 
other decisions are influenced 
by the news, our personal 
network and our country’s 
societal norms. Our behavior 
is impacted by a combination 
of things you choose to look 
at and things that just appear 
around you (e.g. advertising).

We are social-
animals, and 
people are 
influenced by 
peers more 
than they 
think. 

…While having breakfast, he 
opens his mailbox. His new 
mouse arrives, and of course 
“they have the package that’s 
3 times bigger than the 
mouse”. After washing his 
dishes, he goes down to the 
common garage and gets into 
his new Tesla. It is green and 
fashionable although he knows 
“There are always two sides 
to things. It's actually less 
sustainable to produce a 
Tesla than a normal car”. Just 
like the mouse, “things have 
already had an impact before 
you buy it”, but let’s hope 

through its lifecycle of his 
usage, things will get better. 
Quickly seeing his weekly 
waste on the public screen in 
the hallway, Green can’t help 
but feel a bit bad as his waste 
increased due to his big 35th 
birthday party last week. It is so 
hard to keep track with all of 
this sustainability information, it 
is true that “People are 
fundamentally lazy, and if 
certain choices make people 
most sustainable, they 
always choose whichever 
happens to be the easiest for 
them”, life is definitely much 
easier. (to be continued…)
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In an example of saving energy, 
although residents considered 
“joining their neighbours in 
conserving energy” as the 
lowest trigger and reason for 
them to save energy, they 
actually conserved the most 
energy with that motivation. 
More energy was conserved in 
compared with motivations like 
“saving money”, “protecting

the environment”, and “for 
future generations”. Isn’t it 
nicer that we do good things 
but we are not the only ones 
who know that? After all, 
wouldn’t it be that ‘best’ 
behaviours can only happen if 
they are in the context that we 
can compare with some ‘worse 
behaviours’?

“You are making decisions everyday. 
Even if you are making them by yourself 
or you are following somebody else”
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Rights & responsibilities?
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Design is not supposed to 
decide whether or not people will 
have responsibility (to best 
behave). It is rather a way to 
influence people to be aware of 
their decision-making process. 
Although the lovely neighbours, 
our parents, our friends have a 
certain impact on us, the society is 
fundamentally based on individual 
responsibility.

In general understanding, if we 
have the right to something, we 
have to have the responsibility as 
well. For example, when using 
money to buy alcohol, we need to 
consume responsibly, like no 
driving after that. And design, 
particularly, UX Design needs to go 
hand in hand with the rights and 
responsibility of consumers. There 
is a strong connection between 
user experience and behaviour 
responsibility.

… Somehow things remind 
Green of his parents. They 
always banned him from playing 
video games if he did not do the 
chores. He did not understand 
why chores matter that much 
for them, just in the same way 
they did not get why he enjoyed 
video games that much. Not 
until his aunt told his mom 
“Isn’t the fundamental thing 
that you have to address it 
before the kids do things 
wrong?”, his mom started to 
explain about labour and 
reward, and how you have to 
work to earn rewards. 

He just wonders how hard it 
must be for his ‘green’ parents 
to decide to have him as they 
truly believed in the thought 
“they can avoid contributing 
to overpopulation by not 
having kids”. Probably, they 
considered, or hoped, he might 
do something to save the world. 
Is he saving the world?! 
Hopefully, at least making their 
world more joyful? After all, the 
love of life and the life of love, 
would it be still possible to find 
the balance? He is not sure.... 


Do the rounds of 
Green 
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A social experiment shows that 
when people are asked, “As a 
consumer, to what extent do you 
feel responsible [for a common 
sustainable cause]?” They are 
far less likely to say that they 
would feel personal 
responsibility than when the 
question is framed


“As a citizen, to 
what extent do 
you feel 
responsible?”

However, what can be done to 
remind consumers that voting 
via your shopping basket is also 
an extremely powerful source? 
Would it be possible for design 
to create a shopping experience 
that reminds people of their 
environmental responsibility? 
Contemplating deeply on the 
process, maybe it is not about 
“how” or “if it’s possible”, but 
rather “who”.
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Who…
…decides upon individual 
rights & responsibilities?

Is it based on individual values? 
Would ownership make us more 
responsible? If we own 
everything, how does shared 
responsibility happen? Or 
responsible behaviours cannot 
happen because they impact 
somebody’s rights (benefits) like 
big corporations’ shareholders? 
Somebody’s responsibility would 
influence other people’s rights.

Therefore, one can do anything 
they want as long as the act does 
not affect others’ rights? Where is 
the clear border for rights and 
responsibilities from person to 
person? If the question is not 
“how” but rather “who”, would 
the answer become an open 
ecosystem, that nobody, from 
government to designers can 
actually fully control? Would it 
make things better? Or worse? 
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If we can divide people that are 
relatively weak, and relatively 
strong. And of course, if you are 
weak, you want to establish rules 
that favour your position. And if 
you're strong, you want to 
establish rules that favour your 
power. 

The subtler way of 
influencing could be 
through design.  

There’s a way of 
influencing people to 
make them think they 
made the choice 
themselves.
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Punish or Perish  

If the government does not 
punish the citizen (like banning 
from something), will the society 
perish? In some countries like 
Estonia and UK car driving is banned 
in designated areas. Instead of 
banning cars, would providing more 
information work better, because 
explaining is better than banning? 
Something which is implemented 
forcefully can have a negative 
impact, particularly when they are 
vague. And when politics tries to 
gain personal benefits, does 
regulation support citizens or just a 
small group? Is capitalism outdated 
now?

Can we overcome the challenge to 
build common sense and flexibility in 
regulation, so that facilitating 
combined with well-understood 
regulation can generate better 
outcomes?

The balance of regulation versus education

People build their system values 
from family and education. If a brand 
could educate their consumers on 
the production process, would it 
alter the consumers’ behaviours 
towards more ethical and greener 
choices? There are technology-
enabled ways to track and 
disseminate indicators of 
sustainability to consumers.
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Icebreaker clothing brand has a code 
on their clothing which shows where 
it comes from (which farm, sheep, 
etc). If you buy a t-shirt, you get a 
booklet which explains the entire 
production process, thus making the 
supply chain visible down to the 
resources used in each part of the 
process.

Information and knowledge are 
significant parts of education. 
However, in the modern time, it is 
easy to have false understanding of 
knowledge. People question 
something, then google, find articles, 
read and forget. We have all 
information at our fingertips but 
we do not know where it is coming 
from. How reliable is it? How to 
bridge the gap between information 
and knowledge? From false 
knowledge to the useful one? And it 
strongly depends on the learning 
culture and curiosity.

However, is this enough?  
Do people pay attention?  

If there are regulations that require 
this facilitating code becomes 
compulsory, would it help people 
gain more knowledge that results in 
more sustainable behaviours? 

Would it change the values they 
already have? 

Many kids do not know that French 
fries come from potatoes. They do 
not know and care about the 
ingredients, the behind-scene of 
things, the question “why are things 
like that”. It will take time, at least 
one generation to build that stable 
culture, but we need a culture in 
which kids (and also adults) are 
curiously involved and enjoying the 
learning process. Culture shapes 
behaviours and behaviours 
change culture. Something must be 
done to put the cycle on the right 
track.   
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All that glitters 
is not gold - 
How do we 

see the impact 
of our 

actions?  

The most environmentally aware 
among us do their best to live 
sustainably, given the information 
readily available. Recycling seems to 
be a straightforward first step. 
Evangelists go as far as removing the 
plastic pouring ring from cardboard 
yogurt containers, citing the 
visualization of those plastic rings 
stacking up in nature as one 
motivator. How could we make the 
impact of your decision visible to the 
average person through design? What 
if you throw your bottle in the trash 
and immediately see an image of the 
floating plastic trash island?
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But is recycling a no-brainer? 
Did you know that much of your 
recycled paper is sent to Asia or 
that your donated clothing to 
UFF is often transported 
abroad? In quantifiable terms, 
does the recycled textile 
material outweigh the transport 
pollution? Without this 
knowledge and being able to 
quantify the balance effects, the 
choice of the most sustainable 
action may not be simple to the 
end decision-maker.

Would you be more incentivized 
to take a quicker shower or use 
less plastic vegetable bags? Or 
would the over-visibility be 
frightening and uncomfortable, 
therefore increasing the 
tendency to ignore?

At the end of the day, there are 
people which probably can’t be 
reached. We can focus on 
those on the borderline, which 
can be influenced. A photo of a 
decaying mouth on a pack of 
cigarettes does not stop the 
addict from huffing through 
unending packs, but it could 
give pause to a young person 
or occasional smoker. 

Let’s start close to 
home, with more accessible 
information on our own 
neighbourhood’s contribution to 
the planet’s resource 
consumption. What if your and 
each of your neighbour’s 
emissions were projected on a 
billboard for all in the area to 
see? 

Visibility of information and data visualization 
is very important. We have loads of data but 
very little insight. This intelligence needs to be 
made actionable by suggesting concrete actions 
and then illustrating how each of those actions 
add up over a lifetime.
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A journey of a thousand miles 
begins with a single step  

The story begins when we 
start to write 
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As an individual, we do 
not like the idea we are 
following somebody, or that 
others have much influence 
on us. We would like to think 
we have control over our 
thinking, over our life, over 
our environment. Just like 
before Roger Bannister, 
nobody believed a mile could 
be run in under 4 minutes.

The environment shapes 
people, and individuals make 
the differences. With every 
single seed we plant for our 
personal growth, we hope it 
will bloom into beautiful 
flowers and juicy fruits. 

Never doubt that a small group of thoughtful, 
committed citizens can change the world; 

indeed, it’s the only thing that ever has.  

-Margaret Mead-

“
”
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Special thanks to Juska T. Teittinen who facilitated the event and UXHel 
for this collaboration as well as all participants who joined our ROND 
Circle to make this happen.

 

This report was created after the event “ROND x UXHel: UX Design for 
Sustainable Behaviour” 

ROND Circle is an initiative by ROND Production House. When the 
ROND Circle is in session, participants discuss hyper complex topics and 
share insights and ideas to identify the barriers that keep us from making 
progress in our future city’s development.
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