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BIANCA M URILLO Market Encounters: Consumer Cultures in Twentieth-Century Ghana. 
Ohio: Ohio University Press. (pb. $32.95 - 9780821422892). 2017, vii-248 pp. 
 
In her thought-provoking book, Bianca Murillo investigates contests over the distribution and 
selling of consumer goods in Ghana from the colonial Gold Coast era in the early twentieth 
century to the 1970s. Focusing on the market of foreign consumer items, the book shows how 
the market was shaped and produced in the interfaces between various categories of economic 
and political agents. These agents included representatives of foreign firms, local traders and 
sales personnel, politicians and state agencies, as well as police and soldiers. Throughout 
history, the contests revolved around the availability and price of goods, on the one hand, and 
questions of who controlled and profited from the trade, on the other. 

One of the highlights of the book is its tracing of the shifting power of local African 
intermediaries that the foreign companies relied on, both for retailing their goods and for 
providing market information during the pre-independence era. The intermediaries—
consisting of storekeepers, shop assistants, clerks and market women—held valuable 
knowledge of the end customers, which they shared sparingly with the European company 
representatives. In addition, the intermediaries took liberties from the companies’ rules, for 
instance, by creating informal retail networks of their own and selling items other than the 
commissioning company’s products.  

In analysing the independence and post-independence era, Murillo focuses on the effects of 
varying macro-economic policies and socio-political coalitions on who could participate in 
the consumer goods trade, and on what terms.  One chapter investigates the Kingsway 




